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THE WAY TO RETAIL SUCCESS

PRE-APPOINTMENT CONFIRMATION
When confirming the appointmeant, remind your
| | ‘ l | ( ; ( ; client to check if they are running low on products.
O R E A | S E S S Also, suggest they come with hair questions so
you can help improve their daily styling.

WELCOME & EXPLORE

Welcome your client, make them feel special -
smile! Invite them to shop around and point out
special promotions.

The Way to Retail Success initiative is designed to inspire stylists with a ) PERSONALIZED CONSULTATION

'\J Together, you and your client will discuss their

dream hair and your style recommendations.

multimedia toolkit that offers engaging training tools. Created by e v vy v ety ot

L'Oréal PPD, in collaboration with Daniel Mason-Jones, this toolkit 4SHAMP00&HELM

shares essential retailing best practices and practical tips to effortlessly S o i o o B s
blend these strategies into their everyday life behind the chair. m—t

OCK RETAI

[ SERVICGE & STYLE
Ask your client how they typically wear their hair
Q and offer personalized styling tips and must-have H ETA.I I- HA BITS THAT WI H
L'Oréal products. Encourage your client to use
their phone to record you styling their hair so
they can recreate the look on thair own!

= Review your client's previous purchases and take some
time to PLAN. A litthe organization goes a long way!

* Have a TEAM HUDDLE: Share your fave products and

- . L . * Set up eye-catching MERCHANDISING DISPLAYS
Show sincere appreciation for your client. Recap in-salon.

promations with your team

6 CHECKING OUT
the products you selected specifically for them .
and how to use them. Make clients fesl confident * Boost IN-SALON PROMOTIONS by snagging great deals

. . . from SalonCentric and passing the savings alon
in their purchase by offering follow-up support as SEo 'c and passing the savings aiong

. ,. L o your chients.
needed. Remind them that they “wear” their hair O yourcien

every day, so it's worth it! + CHECK YOUR NUMBERS: Aim for 20°% retail to service ratio
(retail revenue /senvice revenue),

BUILD YOUR BUSINESS - SHARE & SHOW: At every step of the client joumey,

Show your talent to your social community by explain what products you are using, why and how.

posting the new looks and styles you create. * Build a LOYALTY PROGRAM by offering your clients
rewards and special offers!
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CLICK TO VIEW AND SAVE
TO YOUR CAMERA ROLL!


https://drive.google.com/drive/folders/1nqA9Wg4hS-rIyxgvCpV5vKEiVvfjR0f_?usp=sharing

IN-SALON PRINT DISPLAYS

Post this in your break area to motivate your team! Available in a variety of sizes, the prints include a scannable QR code

showcasing DMJ rocking retail success.
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PRE-APPOINTMENT CONFIRMATION
When confirming the appontmaent, remind your
clhent 10 chack i they am nunning kew on products.
Also, suggest they come with hair guestions so
you can halp improve their daily styling,

WELCOME & EXPLORE

Waloome your Clent, maka them feal special -
srrike! Invite them to shop anound and point out
spacial promotions.

PERSONALIZED CONSULTATION
Toqgether, youw and your clant will dscuss their
dream hair and your style recommendations,
Shara your plan, what products you wil

e using and why you specilically selected
thosa for tham.

SHAMPOO & RELAX

Pamper your cliants with thes tavore LOnéal
hair products. Again, share what you are
using, why you selacted tham, and any
apacial schniguas.

SERVICE & STYLE

Ask your cliont how thiey typically wear thedir hair
and ofler perscnalized styling tips and must-have
L'Gréal products. Encourage your client to use
thair phone to record you styling their hair so
hery can recreate the ook on ther own!

CHECKING OUT

Show Sincens appreciation for your chent. Recap
tha products you selected specifically for them
and howw bo uss them. Make chems fesl confdent
r thesr purchase by ofiening follow-up support as
neaded. Ramind therm thal they “wear™ theer har
vy iy, 0 its worth i

BUILD YOUR BUSINESS

Show your talant bo your social community by
posting the new looks and styles you create.
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RETAIL HABITS THAT WIN
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= Have a TEAM BUDDLE: Share your live peocucts and
PRCITMOSNS. Wilh YOUE deam.

= Sol up oye-catcheng MERCHANBISING DISPLATS
in-gealert

= Fsirat IH-SALON PROMOTIONS Ly ey ol deabs
from: BalonCaning and passing ths savings along
5 your clents.

= CHECK YOUR NUMBERS: Aim ko 209 st 10 fabfvica riiso
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+ SHARE & SHOWE AL ovory step of the chant jourmey,
rginin whit Prockacts you B using, wity and how

= Buld & LOYALTY PROGR AN by offanng your chenis
rewards and special offers’
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24”7 X 36"

187 x 24”

117 x 17”7
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8.5" x 117

Plexiglass Size: 18"
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https://drive.google.com/file/d/18G4hUsB03cbd9ByO8tYS10lYQBYBHNVe/view?usp=sharing
https://drive.google.com/file/d/18BWb99uwfr2oV1bXkI-v7xL0DkDBTQcz/view?usp=sharing
https://drive.google.com/file/d/18BCiUmog5831PY30P5tHQ9dzERE3WCb_/view?usp=sharing
https://drive.google.com/file/d/184hz1woce0KeFpujbjEJe_CFIaWaQ4ol/view?usp=sharing
https://www.amazon.com/Americanflat-18x24-Poster-Polished-Plexiglass/dp/B09ZK1CTXK/ref=sr_1_8?crid=2XHXLZY13Z7RD&dib=eyJ2IjoiMSJ9.SP2UqSOqyy6AYA1zdYObhVak-imKX9QRouVKWjGr9-aGd42NHeW-KfrBUCIA2CzSS7ug0lBg6XalcKRstPDTFe2WHRSVdDPTQWqxXPXl15vXV5oy-0nBaESm_xIIpnyPrhuRKiMetExeSz0pG6c5-bwTUYBs1IP1-PEp30P8c8X123m0_5kqrHQj7zopHfuwJKa9PqGgyPMBqUmtsFkX4w2Ei-ke7uNXDAQsU1x6h0oC5u400KNmK2vOE9GrXWUdVxVycp4M6zcC2T1lta9u5qoz6YZ7QtFmTXiMIUiGxZ8.LWB0cIfaFgKsvpP3C8Kv_Cx4ieL3vJ0bphSJRrk8kS4&dib_tag=se&keywords=frames%2Bfor%2Bposters&qid=1722978626&sprefix=frames%2Bfor%2Bposters%2Caps%2C97&sr=8-8&th=1

THE WAY TO RETAIL SUCCESS VIDEO

Click or scan the QR code to catch DMJ in action, rocking the retail world and sharing his top tips for salon success!

Click or Scan the QR code to watch!

"Place your clients phone in the tripod to video
the experience and the products you are using.”

SHOP THE LOOK
HERE



https://www.amazon.com/TODI-Portable-Recording-Compatible-Android/dp/B0CJTL7Q3J/ref=sr_1_2_sspa?crid=2UI50UCH7KLCS&dib=eyJ2IjoiMSJ9.53NSWZcIx_ePonxU_11FfADyWJIlr5sH6rTCwGl2bL5S3p1P30a0ZSyG5aN-SINRCwEiOzQvemgxSJ9VU5oJwyrL3QWRE6zjKPTc8cgqyxLZYvjFzWpDfNJCkDnoyLdKQ16Y6wNaKCo7eTn312wGfIaTv0XpfWk8v6keNVyO9UkY5oa8TA1TeC0aqISnnaldrIm8Uz5N3jRwi0zg-pFNl9rZwtirp4a-Kh5J91rsXpk.3VPAEdATnFUYBEdNj-wAqRpcHRcEIE0FNny08uwhy50&dib_tag=se&keywords=phone%2Btripod&qid=1722977895&sprefix=phone%2Btrib%2Caps%2C108&sr=8-2-spons&sp_csd=d2lkZ2V0TmFtZT1zcF9hdGY&th=1
https://shorturl.at/Y0rgl

COMPLETE PRINT
HOW-TO-GUIDE

LAMINATION: Glossy
PAPER TYPE: Matte Paper
ORIENTATION: Vertical
SIZE: 24in x 36in

MOUNTING: Foam Board STEP 1: Download Your Poster.
m Download the PDF print file from Google Drive
as your guide for perfect alignment.
LAMINATION: Glossy |
PAPER TYPE: Matte Paper STEP 2: Select Your Poster Size.
ORIENTATION: Vertical

SIZE: 18in x 24in Choose the poster size that best fits your salon space.
MOUNTING: Foam Board

STEP 3: Upload & Verify.

Upload your poster design, making sure that all
PRINT COLOR: Full Golor elements meet the specified requirements to the left.
PAPER TYPE: Laser (32 Ib.)

SIDES: Single-Sided
FOLDING: None
PAPER SIZE: 11in x17in

Fed

11x17

STEP 4: Purchase & Pickup.

Finalize your purchase, select a nearby store for

pickup, and get ready to enhance your salon with
m your new poster.

PRINT COLOR: Full Color
PAPER TYPE: Laser (32 Ib.) STEP 5: Frame Your Poster.
SIDES: Single-Sided
FOLDING: None Place your printed poster in the frame and hang in
PAPER SIZE: 8.5in x11in your salon!



https://www.office.fedex.com/default/posters.html
https://www.office.fedex.com/default/posters.html
https://www.office.fedex.com/default/copies.html
https://www.office.fedex.com/default/copies.html

THANK YOU!
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